EDOH>d. TRDHDLH “w
i L = = ’Bﬁ
R 5D b5 \&4_ i

Tsuchiura Public Relations F4E85/No.1313

Py TPy TP DOEDH

D954 F NEZEDHD -
%ﬁl: :‘t’ﬁjj;a—:a-sﬁﬁb‘ LET BEfEEENIEE (8826-1111 HW#R2030)

CDEUDOYVT7ICLBRBUCKI ., DISAFT OEERA (D0 5 A T mERAOEE)

F. NLDFNRBEFHED SN, EANDBHZER WIRIRIT  AHRPTHRAT
B EINDBRERABNEBKICEARL CVET, TRAEBIO—R 1 0130 =ZEJI—R 115
MClE. TAMERRRS - THRTREN - 3 OFES E@1055525 OFERE: YFISY

BEIREHmAL. EEFINDITU ZAD T, FE MRAFHRENF, EECEBZBRLLET,
[CRDDISATADHEZITVET, —HBHFELD #fith 5H13B®&FT

ToAFTDEENMERL. ALICFREZEENMRUERE .
ENBELS, HIFDENNTTEESLS USBEL =2 DELE
UERT,

FEVWEEEIF. YWESIE P RER
%ﬁ%ﬁ a5 =]

£ ER FEODRERBEDABIEERE

REE 205 LT, EHD I SA FREEICHEMULET,

T‘ﬁ?ﬁﬁﬁ$ﬁ:?§ﬁ R 8 B30~ 5 S 1543 Fle, TREMERKFERCTHD FAYDT
1 - 2BERERN U—RUYEIN=TTVWCTlE. 9T514F
B - IR FRI8HF300~F# 565150 MO DHREZZIFTAN., ZEZTO>TVET,
BRI NRAE | 4R 8 55309 ~F44 5515597 REAAREXDRCE, SmcEERZWC
TR TR A 8 BSA55Y ~T 4 5 B5159) | 2E. BEENRE UCOERATSECLIRIEERL
%ﬁ';ﬁﬁ:\?‘]—Iﬁ q:_ﬁ‘-ﬁ8H%3O§J\~q:?§5H%X1 1eo %@(3\ %%DTC%@U)—%BEﬁ%%&b

T, BRIECATTTOREET,
5118, ROEHR< *2-PR wokR< o

MOBNZEFREITZHTO0E— 3y

BEEERLE L B« FOE—y3VE

(@826-1111 MAHE2323)

TN TR TED 7 I T ET A HEBRELE[ L
SHID, BhONEE - O0TE— 3 VEE[ACTIVE
TOWN TSUCHIURAIHA'TERE LE UTe,

RO D DG RO—VZE>/c FZEEHNHBD3E
LLEeRE, T—YTEDSRICHREREGHES
2 6RDEED. BEECHRELULHIWVEREITET,

MmYyT«OF—Y 3 vd4 bPHAYouTube
BRETREULTVWEIDT, BOTELEEL,




